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Apollo Group Buys Online Ad Network S

THERE GOES AMOTHER OMNE. UNIVERSITY of Phoenix operator
Apollo Group on Wednesday announced plans to acquire online
ad network Aptimus in an all-cash deal for 56.25 a share, or
nearly 548 million.

Apollo has consistently ranked as one of the Web's heaviest
advertisers, ranking among the top 10 marketers in online
spending. The addition of Aptimus will allow Apollo to spread its
messages still further.
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For Apollo, the underying goal is "achieving further process and
cost efficiencies in new-student enrollments,” explained
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In late June, Aegis Group purchased the Bluestreak ad network
for $12.5 million, and expressed its intent to invest heavily in
Bluestreak's core infrastructure. In late April, Microsoft said it
would buy AdECHM, Inc.--an ad exchange akin to Right Media, the
company Yahoo agreed to buy outright for more than 5680
million in April.

The 5an Francisco-based Aptimus will continue to provide its
services to Web publishers and advertisers in other industries.
Its current advertisers indude Procter & Gamble, Nokia, Dell,
YVonage, 5C Johnson and Carnival Cruises. In July, Forbes.com
enlisted Aptimus' Point-of-Action network for lead-generating,
transactional advertising.

In addition, Apollo plans to continue working with ACOL, its
subsidiary Advertising.com, as well as with other digital media
affiliates and publishers.

More than 30 years old, Apollo also operates the Institute for
Professional Development, the College for Financial Planning,
Western International University and Insight Schools.

Gavin O'Malley can be reached at gavin@mediapost.com
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Washington Group Calls For New Privacy Law
It's time to revisit the Mational Advertising Initiative to reflect advances in online behavioral technologies, says...

All Ads All The Time On NBCU's Mew Didja.com
To call it an ad-supported video-sharing site would be an understatement. Rather--on the premise that ads...

Insurance Brands Will Spend 5980 Million Online: eMarketer
A new eMarketer reporter says insurance brands will spend some 5980 million in online advertising this...

Starwood Hotels Unveils Preferred Guest Web Site
Starwood Hotels & Resorts hopes to create a more personalized online travel and booking experience with...

Apollo Group Buys Online Ad Network Aptimus

There goes another one. University of Phoenix operator Apollo Group on Wednesday announced plans to acquire...
aQuantive Reports 22% Q2 Loss On Healthy Revenue Gains

Costs associated with the pending sale to Microsoft Corp. helped push second-quarter net income down 22%,...
Scripps Metwoarks Buys Incando For Social Metworking

Scripps Metworks has acquired Incando Corp., which operates the personal media-sharing service Pickle.com. It's the
second...

Fox Interactive Posts First Full Year Of Profitability
Mews Corp., in its quarterly earnings call, reported that Fox Interactive Media, led by MySpace, reported...

About.com Offers How-To Guidance For Online Advertisers
About.com has launched onlineadvertising.about.com, providing a guided overview of the fundamentals of online
advertising....

TimesSelect On The Brink, Reports Say
The days are numbered for TimesSelect, The Mew York Times' much-contested subscription service, according to press...
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